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Budding

Artists

‘ ‘ appy pictures make
vou feel happy, and
don't we all want w
be  happyd™  asks

Michelle Abrams who, with her hus-
band, Kids-Dyid-Ir!
Propertics. In her home-based art studio
in San Dicgo, CA, Michelle reaches chil-

Glenn,  own

dren the jov of creating fine art. Thanks
to the Abrams, the [resh, inspirational
and colorful works of these students —
aged three to 14 = have found a niche in
the social-expressions marker.

Since 1996, Michelle and Glenn have
been licensing the reproduction rights of
their portfolio of Kids-Did-Ie! illustra-
nons created by Michelle's voung art
students, “We began the business by
licensing art from our portfolio for greet
ing cards with Gibson,” states Glenn,
“The business grew from paper to other
products  ranging
from books, checks,
address labels, gift

bags, holiday gift-
ware  and

Kids-Did-It! Properties
turns young artists’ works
into profitable works of art.

Michelle and Glenn Abrams, creators of Kids-Did-it] Properties.,

calendars.” Today, licensing partners
include Jeanmarie Creations (which
sclected Kids-DidH! illustrations for its
Mother's Day 2004 gift bag line that was
sold in Walgreens drugstores), Mead-
Westvaco and Checks Unlimited. Other
licensees have included Papel Giftware,
PAK2000, Prentice Hall, Houghron
Mifflin DayGlo  Color
Corporation and The Covenant House,
Michelle's credentials are substan
tial. She holds a Master of Fine Ars
degree from Yale University. Her broad

Publishers,

range of cxperience in the creative arts
includes animaring for Sesame Streer;
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tor; as well as managing her own illustra-
ton, design and animanon studio. She
also produces her own watercolor fine-
art paintings. Glenn has a degree from
the Rhode lsland School of Design. He
has produced, designed, directed and
managed a variety of high-profile, cre
ative multi-media and entertainment
ncluding  producing  the
Microsoft Windows93 launch evenr and
broadcast with Bill Gares and Jay Leno.
Glenn came up with the idea for the
Kids-Diid-It! business by chance, “For

Projects,
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through Michelle’s art studio, | was
intrigucd by the unigue color and quality
of L]t“ii}'-r1ﬁ.“ he relates. The children’s

Young artist Stephen DeVito's watercolor "Flowers™
was one of the designs on a Mother's Day gift bag
collection for the Walgreens drugstore chain.

works were rendered in a color palette of

teal, magenta, golden vellows and fuch
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sia = not just primary colors = which
Glenn found unsual for kids to use.

He recalls: “In 1996, 1 produced a new
product introduction event for the
Epson Ink Jer printer. | was excited to
learn thar Michelle and T now had access
to incxpensive technology that could eas-
ily and accurately reproduce color
artwork, Using the inkjer printer, we
began to reproduce Michelle's studems’
arrwork = first as grecting cards, then as
prints and posters, Soon we were selling
to Califormsa art galleries, drugstores and
;-_rr'r shops, including the San Dicgo
Children’s Museum gift shop.”

In addition o children learning the
fundamentals of art and design under
the guidance of Michelle, the Abrams
decided thar the kids should also earn
royaltics for the reproduction of their
work, " One young artist whose work has
been part of the collecden since 1997
has carned more than 52,300, says
Clenn. The checks are used by some kids
as extra allowance, Others save the
moncy for college wition, Several chil-
dren have even kept and framed their
first rovalty check.

In general, the children atending the
art class are not aware that their work
might be considered For inclusion in the

“1 do not discuss licensing

collection.
with the children because 1 do not want
to influence the quality or content of art-
work,” states Michelle, “The real thrill is
secing the kuds excired about being a
published artist, and the surprise and
delight from parents when their child’s

artwork is selecred for publicarion,” To

Five-year-old Elyse Bobozynski's watercolor “Frogs” is
among 12 [ustrations featured in MeadWestvaco's
2005 “Rids-Did-It! Designs™ promotional wall calendar,

date, more than 42 students have been
published, and the Kids-Did-It! collee
ton of 300 images has rung up more
than 54 mullion in retal sales.

When asked whar makes a ;.:',n:'u_l chil-
dren’s design, Glenn offers the following
advice: “We believe the use of secondan,
and tertiary colars are the primary antrac:
tion. An energetic, uninhibited drawing

style also brings an innocence and inspira-
tional quality to the work,” This is
exemplified by the “Big Red Heart”
painted by Robert Hawk at the age of five,
Although Hawk was not one of Michelle's
students, his mother leamed of Kids-Did-
It! online and e-mailed his armwork for
consideration. (The Abrams occasionally
accept art created outside of Michelle's
classroom that match the character of the
collection.) Hawk's work of art became
part of the portfolio the Abrams exhibired
at SURTEX 2002 in New York Ciry. Tha
spring, when SURTEX management
invited its exhibitors o submit designs for
|1‘| lhhihic r‘L'I."‘l";Jl‘||.|'L1H.'|.| ]1"- j.'_!{:i.,'”[lb_" I..,.'lrl.,i
publisher Avanti Press, Inc., the Abrams
submitted Robert’s heart. It was one of
eight selected our of hundreds of submis
sions. Avanti Press published the eight
cards as a collection to henefit NYC's
reliel and recovery after September 11
As PMicasso once said: ‘It took me four
vears to paint like Raphael, and a lifetime
o paint like a child.” The Abrams have
L'-||"|:|-|l'l'k|- that enthusiasm and mnspira-
tional appeal with Kids-DichIt! art. [ |
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